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the ARTICLE (for teachers)         
 

Kids Are Lovin' It! 
Here's some news that won't shock you: Kids absolutely love McDonald's. If you ask any child if he wants to go 
there for dinner, he'll likely jump up and down with anticipation. But here's some news that is surprising: 
According to a recent study, kids think that food wrapped in McDonald's packaging tastes better too. 
 
Prior studies almost always looked at individual advertisements, and how the ads influenced the young. But a 
recent study examined the company's total affect. In recent years, many fast food restaurants are under 
pressure from experts who are concerned about the health and obesity of children.  
 
Sixty-three children between the ages of three and five were offered five pairs of food: two sets of burgers, two 
sets of fries, and so on. One burger, for example, was placed in McDonald's packaging. The other burger was 
placed in plain packaging. The children were then asked if the food tasted identical, or if one tasted better than 
the other. 48% liked the hamburgers and 70% liked the fries better when they thought the food had come from 
McDonald's. But kids thought that carrots tasted better when they came from the fast food chain. They also 
liked the milk better too. 
 
More and more nutrition experts want to control or completely ban advertising for unhealthy food aimed at 
children. But a spokesperson from McDonald's said that the company has been working towards more 
responsible marketing for children. The study should still raise alarm bells in parents, though. Most of the 
advertising from McDonald's promotes food with low nutritional value. 
 
 
 

Teacher's Notes: 

 
* Underlined words in red typeface are the recommended vocabulary for this lesson.
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WARM-UPS            

Select one or all of the following warm-up activities. 
 
1: Define: What does "fast food" mean? Can you use it in a sentence? Can you give examples? 
 
2: Brainstorm: Brainstorm with a partner(s) words and ideas associated with "fast food" for 2 minutes. Spend 
another 5 minutes or less discussing the words and ideas together. 
 
3: Title: Speculate and/or discuss the contents of today's article from its title: "Kids Are Lovin' It!" 
 
4: Do you agree or disagree? Why? 

a. Fast food is convenient. 
b. Fast food can be healthy. 
c. I could eat fast food every day, if given the chance! 
d. Fast food companies are evil because they care only about profits. 
e. Fast food companies are responsible for obesity. 

 
5: Rank It!: Why is fast food so popular? Rank the reasons in order. Remember to support your decisions. 

a. taste 
b. convenience 
c. price 
d. marketing 
e. restaurant atmosphere 
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VOCABULARY            
Select one of the following vocabulary acquisition activities. 
 
1: Vocabulary match: Individually or in pairs/groups, match the words in column A (from the article) with the 
best choice in column B. 

a. absolute q. affect 
b. anticipate r. same 
c. wrap s. complete 
d. prior t. support 
e. influence u. before 
f. concern v. prohibit 
g. identical w. expect 
h. ban x. representative 
i. spokesperson y. pack 
j. promote z. worry 

 
2: Fill in the Blanks: Fill in the blank with the correct word. 

influenced ban wrapped concerned identical 
anticipation prior promotes spokesperson absolutely 
a. Kids (       ) love McDonald's.  
b. If you ask any child if he wants to go there, he'll likely jump up and down with (       ). 
c. Kids think that food (       ) in McDonald's packaging tastes better. 
d. (       ) studies almost always looked at individual advertisements. 
e. Studies also looked at how the ads (       ) the young. 
f. Fast food restaurants are under pressure from experts (       ) about the health of children. 
g. The children were then asked if the food tasted (       ), or if one tasted better than the other.  
h. More nutrition experts want to (       ) advertising for unhealthy food aimed at children. 
i. A (       ) said that the company has been working towards responsible marketing. 
j. McDonald's (       ) food with low nutritional value. 

 
3: Define: Define each word, correctly pronounce it, explain the meaning and/or usage, and offer an example 
sentence to the class. 

a. absolute c. wrap e. influence g. identical i. spokesperson 
b. anticipate d. prior f. concern h. ban j. promote 
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WORD RECOGNITION          
1: Word Search: Find the target words (in bold). Time yourself, and see how many words you can find in three 
minutes, five minutes, or ten minutes. 

influenced ban wrapped concerned identical 
anticipation prior promotes spokesperson absolutely 

 
I B N P I H J D S R L A D P J 
J D E P P A R W I A N M E Y L 
C Q Q N J N Z O C T B X N Z Q 
D X M B I X R I I V B O R Z O 
I Q Y O V P T C V R W M E C F 
K U X L A N I P V R D M C Z R 
N O S R E P S E K O P S N O X 
H H O D A T R D A I F F O V D 
M C I T W N U O E R P H C E A 
Y W I F I B O L M P D U M R I 
G O N H Z B V G O O A U B A N 
N Z K T S A X L F S T R B L R 
I D E N T I C L E X B E W L Y 
Y U L C I G N S H P C A S D M 
R J I L N P N I T N Z L C R M 

 
 
2: Target Word Pool: Find the target words (in bold) with their exact match. Time yourself, and see how many 
words you can find in three minutes, five minutes, or ten minutes. 

influenced ban wrapped concerned identical 
anticipation prior promotes spokesperson absolutely 

 
 

 
 
 

influenced 

fluency 

bin 

bun 

priors 

prison 

wrapping 

wrapper 

unwrapped 

promoting 

spokesman 

absolutely 

influences 

influencing 

confluence 

anticipation 

anticipating 

apprehension 

anticipates 

antebellum 

ban 
bond 

bans 

prior 

priory 
prayer 

wrapped 
rapped 

promotes 

promotion 

promoted 

demotes 

concerned 

concerning 

consternation 

concerns 

unconcerned 

identical 

spokeswoman 

spokes 

speakers 

influenced 

identically 

identicalness 
identification 

identification 

absolute 
absolution 

absolved 

absoluteness 
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pre- or post-COMPREHENSION        
1: Word Association: Brainstorm words associated with today's topic for two minutes. Present to the class. 
 
2: Brainstorm Questions: Brainstorm questions that you would like to ask about today's topic. Answer the 
questions without looking at the article. 
 
3: True or False?: Guess (before the article) or answer (after the article) whether the sentence is true or false. 
If false, correct the sentence. 

a. Kids think that food wrapped in McDonald's packaging tastes better. T / F 
b. According to the article, many health experts are concerned about children's nutrition. T / F 
c. The study compared food from McDonald's with other hamburgers, fries, and so on. T / F 
d. Because of the study, there will be a ban on advertising aimed at children. T / F 
e. According to the article, McDonald's markets its products responsibly. T / F 

 
4: Questions: Answer the questions to check comprehension. 

a. The article mentions surprising and unsurprising news. Explain both. 
b. What did studies on fast food look at before? 
c. How many children liked the hamburgers and fries they thought came from McDonald's? 
d. What did the spokesperson from McDonald's say? 
e. Why should the study worry parents? 

 
5: Vocabulary: In pairs/groups, remember how the words were used in today's article. 

a. absolutely c. wrapped e. influenced g. identical i. spokesperson 
b. anticipation d. prior f. concerned h. ban j. promotes 

 
6: Fragments: Remember how the fragments were used, and complete the sentence from today's article. 

a. If you ask any child if he wants to go there for dinner... 
b. According to a recent study, kids think that food... 
c. Prior studies almost always looked at individual advertisements, and... 
d. But kids thought that carrots... 
e. More and more nutrition experts want to control or completely ban... 
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post-COMPREHENSION         
1: Vocabulary: Circle any additional unknown words/phrases in the article. In pairs/groups, use your 
dictionaries to understand the meanings. Present to the class. 
 
2: Class Questions: Read through the article once more, and write down any questions that you would like to 
discuss in pairs/groups or as a class. Discuss. 
 
3: Summarize: Work with a partner to summarize the article in your own words. 
 
4: Discuss: Talk about the following questions in pairs/groups. Remember to support your answers! 

a. Did you like this article? 
b. What was your general impression after reading this article? 
c. Could you eat fast food every day? Why/not? 
d. If you ate fast food every day for one month, what would happen to you? Why do you think so? 
e. What is the main reason for McDonald's success? Is it their marketing, the taste, or convenience? 
f. Why do kids love McDonald's so much? 
g. Is it good or bad that children associate McDonald's with better tasting food? Why do you think so? 
h. Are fast food companies morally responsible for unhealthy and obese children? Why/not? 
i. Are fast food companies legally responsible for unhealthy and obese children? Why/not? 
j. Do you think fast food companies will one day serve only healthy food? Why/not? 

 
5: Role-play: Discuss introducing only healthy food at a fast food chain. Is it a good idea? Role-play the 
following parts. 

Fast Food Executive: Changing the product line is a recipe for disaster. Convenience is important, but the 
traditional menu and the taste of the food are even more important. 

Parent: You want your children to be healthy. They love going to McDonald's, and you would take them 
there more often if the food were healthier. 

Activist: All companies have a responsibility to be socially responsible. Factories shouldn't pollute, toy 
manufacturers should be concerned about the safety of children, and fast food companies should serve 
healthy food. 
Advertising Executive: Brand image is important. A few healthy items may be fine, but only if traditional; 
burgers and fries remain on the menu. 

 
6: Google Search: Type "fast food" into Google news and read additional articles on this topic. Discuss or write 
an essay about your findings.
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STUDENT HANDOUT (the article)   
 

Kids Are Lovin' It! 
Here's some news that won't shock you: Kids absolutely love McDonald's. If you ask any child if he wants to go 
there for dinner, he'll likely jump up and down with anticipation. But here's some news that is surprising: 
According to a recent study, kids think that food wrapped in McDonald's packaging tastes better too. 
 
Prior studies almost always looked at individual advertisements, and how the ads influenced the young. But a 
recent study examined the company's total affect. In recent years, many fast food restaurants are under 
pressure from experts who are concerned about the health and obesity of children.  
 
Sixty-three children between the ages of three and five were offered five pairs of food: two sets of burgers, two 
sets of fries, and so on. One burger, for example, was placed in McDonald's packaging. The other burger was 
placed in plain packaging. The children were then asked if the food tasted identical, or if one tasted better than 
the other. 48% liked the hamburgers and 70% liked the fries better when they thought the food had come from 
McDonald's. But kids thought that carrots tasted better when they came from the fast food chain. They also 
liked the milk better too. 
 
More and more nutrition experts want to control or completely ban advertising for unhealthy food aimed at 
children. But a spokesperson from McDonald's said that the company has been working towards more 
responsible marketing for children. The study should still raise alarm bells in parents, though. Most of the 
advertising from McDonald's promotes food with low nutritional value. 
 
 
 

Notes: 
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STUDENT HANDOUT (fill in the blank)      
Fill in the blank with the correct word. 

spokesperson wrapped ban anticipation identical 
between pressure unhealthy influenced according 
concerned absolutely promotes thought prior 
Kids Are Lovin' It! 
Here's some news that won't shock you: Kids (a. _______________) love McDonald's. If you ask any child 
if he wants to go there for dinner, he'll likely jump up and down with (b. _______________). But here's 
some news that is surprising: (c. _______________) to a recent study, kids think that food 
(d. _______________) in McDonald's packaging tastes better too. 
 
(e. _______________) studies almost always looked at individual advertisements, and how the ads 
(f. _______________) the young. But a recent study examined the company's total affect. In recent years, 
many fast food restaurants are under (g. _______________) from experts who are (h. _______________) 
about the health and obesity of children.  
 
Sixty-three children (i. _______________) the ages of three and five were offered five pairs of food: two 
sets of burgers, two sets of fries, and so on. One burger, for example, was placed in McDonald's 
packaging. The other burger was placed in plain packaging. The children were then asked if the food tasted 
(j. _______________), or if one tasted better than the other. 48% liked the hamburgers and 70% liked the 
fries better when they (k. _______________) the food had come from McDonald's. But kids thought that 
carrots tasted better when they came from the fast food chain. They also liked the milk better too. 
 
More and more nutrition experts want to control or completely (l. _______________) advertising for 
(m. _______________) food aimed at children. But a (n. _______________) from McDonald's said that the 
company has been working towards more responsible marketing for children. The study should still raise 
alarm bells in parents, though. Most of the advertising from McDonald's (o. _______________) food with 
low nutritional value. 
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STUDENT HANDOUT (extended listening)      
Listen and fill in the missing sentences. Compare your answers with a partner, and 

then listen once more. 
 

Kids Are Lovin' It! 
Here's some news that won't shock you: Kids absolutely love McDonald's. a) ___________________________ 
__________________________________________, he'll likely jump up and down with anticipation. But here's 
some news that is surprising: According to a recent study, kids think that food wrapped in McDonald's 
packaging tastes better too. 
 
Prior studies almost always looked at individual advertisements, and how the ads influenced the young. But a 
recent study examined the company's total affect. In recent years, many fast food restaurants are under 
pressure from b) ____________________________________________________________________.  
 
Sixty-three children between the ages of three and five were offered five pairs of food: two sets of burgers, two 
sets of fries, and so on. One burger, for example, c) _______________________________________________ 
_____________________. The other burger was placed in plain packaging. The children were then asked if the 
food tasted identical, or if one tasted better than the other. d) ________________________________________ 
____________________________ when they thought the food had come from McDonald's. But kids thought 
that carrots tasted better when they came from the fast food chain. They also liked the milk better too. 
 
More and more nutrition experts want to control or completely ban advertising for unhealthy food aimed at 
children. But a spokesperson from McDonald's said that e) __________________________________________ 
_________________________. The study should still raise alarm bells in parents, though. Most of the 
advertising from McDonald's promotes food with low nutritional value. 
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STUDENT HANDOUT (notes)         
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ANSWER KEY            
 
Vocabulary 
1.  Vocabulary Match: 2.  Fill in the Blanks: 

a. absolutely f. concerned 

b. anticipation g. identical 

c. wrapped h. ban 

d. Prior i. spokesperson 

e. influenced j. promotes 
 

pre- or post-Comprehension 
1.  True or False: 2.  Fragments: 

 
 
Student Handout  
1.  Fill in the Blanks 

a. absolutely i. between 

b. anticipation j. identical 

c. According k. thought 

d. wrapped l. ban 

e. Prior m. unhealthy 

f. influenced n. spokesperson 
g. pressure o. promotes 
h. concerned   

 
2.  Extended Listening 

a. If you ask any child if he wants to go there for dinner 

b. experts who are concerned about the health and obesity of children 

c. was placed in McDonald's packaging 

d. 48% liked the hamburgers and 70% liked the fries better 

e. the company has been working towards more responsible marketing for children 

 

a. s f. z 

b. w g. r 

c. y h. v 

d. u i. x 

e. q j. t 

a. T 

b. T 

c. F 

d. F 

e. T 

a. he'll likely jump up and down with anticipation. 

b. wrapped in McDonald's packaging tastes better too. 

c. how the ads influenced the young. 

d. tasted better when they came from the fast food chain. 

e. advertising for unhealthy food aimed at children. 
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